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A basic funnel includes:
1. Opt-in Page

2. Confirmation Page
3. Value Delivery Page
4. Sales Page
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Your funnel is the
experience you are giving
the visitors to your
website. Make the journey
as engaging as possible.

Follow the problem-
solution path in a basic 4-
step automated email
sequence.
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Be clear on what your are
going to deliver and the
value of your offer

Mail Sequence Outline:
Mail #1: Opportunity
Mail #2 Transformation
Mail #3 Ownership
Mail #4 Call to Action
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